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Dear Reader, 
 

This book starts with the basics. If you’ve never tried LinkedIn or 
hardly use it, you will find out how to get the most value out of this 

tool. For those more experienced with LinkedIn, we ultimately go way 

beyond the basics. We cover advanced features that will advance your 

career, whether you are in a job search, seeking success in your current 

job, or looking to build your business. 

 
Much of getting set up on and using LinkedIn is the same regardless of 

how you plan to use it. Chapters one, two and three are targeted to all 

readers; minor variations in strategy or approach relevant to jobseekers, 

business-builders or on-the-job advancers are called out as appropriate. 

 

Some features and strategies, however, are uniquely suited to only one 

of these three reader groups. Chapter 4 focuses on the needs of 

jobseekers. Chapter 5 covers the unique needs of those seeking to build 
a business or succeed in their current positions. 

 

Finally, I seek to place LinkedIn in a larger context. In the last third of 

this book, we discuss how LinkedIn compares to Twitter, Facebook, 

and other social media platforms. I also include a thorough explanation 

of how to use Twitter in conjunction with “Social Media Managers.” 

 
LinkedIn is great for finding the “right” people to contact. But what do 

you say once you’ve found them? Well, in the Appendix I’ve included 
sections on how to write great emails and cover letters, so that you 

boost the odds of getting the response you are hoping for. 

 

This book is also available in digital form as an eBook. Once you have 

purchased this paperback version, you can download the latest 

version of the eBook for free (it’s updated as needed throughout the 
year). Just follow the instructions in the Appendix, on page 131 of this 

book. 
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If you have any comments or suggestions for future editions, or you 

want to share your results from using this guide, I would appreciate 

hearing from you at rob@hellmannconsulting.com. 

 

Thanks for your interest in this book, and best wishes on reaching your 

goals! 

 

Kind regards, 
 

Rob 

  

mailto:rob@hellmannconsulting.com
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career advancement methodology (see Appendix for more information). 

I’m certified in this methodology, and have leveraged it in helping 
thousands of clients land jobs and advance in their careers. 

 

This book also highlights when you should incorporate specific social 

media applications. For some it can be tempting to jump right on the 

social media bandwagon with wild abandon. But since you are on a 

mission to get the job, clients or career you want, you need to take a 
more thoughtful approach. This book shows you how to prioritize the 

use of LinkedIn within your larger career- or business-building effort, 

so you don’t waste time, and use your precious time productively. 

 

Lastly, I’ve shared many client examples and case studies. Much of this 

book involves step-by-step “how-to” instructions. Reviewing the 

experiences of clients who’ve followed these steps should make this 
approach resonate. 
 

  

Early form of Social Media 
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